
Analytics at the scale
of

4. Taming the Beast

2. Framework:

3. The Data:

1. Our Goal
Find new Prime customer
insights that add value to
Amazon and the user

• Operations
• Marketing
• Product lines

5. Insights:

“Finding
the needle in

the haystack you didn’t
know you were looking for”

Drivers of the Prime Customer
lifecycleFeature engineering makes:

• Raw data meaningful
• Relevant to business question
• Manageable

Examples:
• Customer activity
• Product diversity & density
• Spending segments

Key differentiators between customer segments
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