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PaUent	
EducaUon	

• Explore	opportuniUes	to	engage	in	further	educaUonal	paUent	outreach,	potenUally	
w
ith	paUent	advocacy	organizaUons.	

Packaging	&
	

W
aste	

• Look	further	at	w
here	Biogen	can	align	its	product	packaging	and	transportaUon	

w
ith	m

ajor	purchaser’s	needs	and	reduce	the	w
aste	from

	its	products’	use.	

Research	
Sharing	

• InvesUgate	further	opportuniUes	for	Biogen	to	w
ork	w

ith	research	insUtuUons	in	
sharing	and	stream

lining	research.		

Price	
Transparency	

• Conduct	an	internal	stakeholder	assessm
ent	on	the	viability	of	w

orking	tow
ards	

price	transparency	in	the	next	tw
o	to	five	years.	

G
reen	

Chem
istry	

• Discuss	w
ith	other	industry	leaders	the	opportunity	to	push	for	green	chem

istry	
legislaUon	in	the	U

nited	States.	
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