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Our team was tasked with generating Our G-Lab team with the MAP executive team
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solutions that apply technology to everyday
pain points faced in Fashion and Active stores

* How can MAP empower stores and store associates
with digital solutions that will help serve customers
and drive revenue?

* How can MAP use technology to streamline in-
store operations?

We gained a holistic view of the business and discerned pain points that could be solved by digital
technologies
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We recommended four solutions that would solve key customer and employee pain points and boost KPIs
and revenue across the MAP brands
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