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Market Opportunity for Credit Scoring

Rise of Alternative Scoring from 

• High unbanked/thin-file populations coupled with 

financial crisis

• More data collection through higher user 

penetration and tech start-ups

• Increasing demand from middle class

Four main types of alternative data are social, 

online, mobile, and psychometric with different level 

of predictive power

Overview

• Voyager Labs has developed technologies to analyze 

human behavior using big data from the social sphere

• Two main products are Voyager Analytics and Scorpio

Project

• Provide a comprehensive analysis of the global market of 

credit scoring solutions based on publicly available 

consumer social data. Specifically:

o Demand for alternative credit scoring

o Current competitive landscape

o Partnership potential and business models

o Promising markets

Predictive Power Business Model

Three Key Business Models Apparent Based on 

Survey of Competition
Social Network Data Can Be Predictive

Combination of Different Data Types Is Better Potential Partnerships by Business Model


