
Promising insights from behavioral economics

Insight Example Idea to test (equitably and ethically)

Defaults: use opt-in/out 
selections that make it easy to 
take desired actions

Sending flu vaccine appointment details vs. 
info about flu clinic increases take-up from 
33 to 45%

During (re)-orientation, default some 
into trying a wellness program 
activity option 

Reminders: use nudges with 
relevant information that 
encourage desired actions

Nudges such as “don’t miss out!” activates 
loss aversion; “free!” or “only takes 5 
minutes” highlights ease of action

Send different reminders to 
subgroups to test effect of framings 
that may drive behavior

Financial incentives: how and 
when they are earned and 
available matters

Rewards increase smoking cessation; those 
who agree to forfeit some of the reward if 
they fail are even more likely to quit

Test effectiveness of rewards by 
varying goal, timing, loss framing, or 
group vs. individual impact messages

Procrastination: activate 
people to start (and finish) 
desired actions

Prompting people to jot down the exact 
date and time when they will get a 
vaccination raises the rate from 33 to 37%

Test tools for planning or establishing 
commitments that make it easier to 
act or stick to healthier habits

https://jamanetwork.com/journals/jama/article-abstract/186162
https://www.amazon.com/Nudge-Improving-Decisions-Health-Happiness/dp/014311526X
https://www.nejm.org/doi/full/10.1056/nejmoa1414293
https://www.aeaweb.org/articles?id=10.1257/app.2.4.213
https://www.pnas.org/doi/abs/10.1073/pnas.1103170108
https://www.pnas.org/doi/abs/10.1073/pnas.1103170108
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