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Company Background

Project Objective

Analysis and Recommendation

US is the biggest market in insurance industry worldwide (Market
U.S. has been pioneering the market » size: $1.2T vs. $1508B of Latin America in 2018)
in the insurtech industry US has the highest number of Al companies and Al venture capital
funding has skyrocketed to $5B in 2017 with CAGR 75% from 2012
Most Al/Analytics use cases support financial services and
: : : : : insurance industries
MarkEt Insurance Is lg)gseeglfotzeulse:?;!]sgeIggyeslgleriefﬁ: AliAnalytics » Al spend in insurance is expected to grow 24% CAGR between 2019
La ndsca e P and 2022 (Insurance industry is expected to spend $1.1B on Al,
p growing to 52.6B in 2022)
After building up success cases in the US as the high-bar entry
RIMAC can generate much more value in Latin America e ;anr:f;eRmprf\\/’;?id be able to re-enter to Latin America to
SEF EIENE 179 Une WIght-oelr MErE: RIMAC can build up partnership models with various types of niche
players
Laundry list of Top 6 picks of Insurtech companies
Insurtech players in US for benchmarking
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