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Say Yes to the Dress

Powering Pricing Decisions with Knowledge Graph
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Results

[ Bottom dresses have poor sell-through & lower price 2 Drop from assortment ]
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Our chatbot will allow non-technical merchants and assortment
planners to use our knowledge graph in decision-making
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Business Impact
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Find High Performing Product Features

Use Cases Identify attributes that are correlated with strong sales

" Our model will be integrated into Macy’s Hyper Local
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Quick comparison of similar products across sales metrics
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