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Victoria Shi Ami Zhao

The Right Client, The Right Message:
Lifestyle Insights & Advisor Enablement

Company Sponsor: Lin Yuan
Faculty Advisor: Yu Ma

The Data Foundation & Journey Analytics team focuses on
building scalable data infrastructure and deriving insights to
enhance customer engagement across the customer journey.

MassMutual aims to enhance market activation strategies by identifying high-
potential areas and enabling financial advisors to drive more effective outreach. 
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Goal: Leverage geo data to build a ZIP-level segmentation model that identifies high-potential markets

Goal: Analyze correlation between customer segments & landmarks to enable targeted marketing

Goal: Equip financial advisors with AI assistant that supports T2P conversions for effective client outreach
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